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 Stakeholder Engagement
 Internal

 External

 Organizational Brand

 Existing Communication Themes

 Placement and Value of Sustainability to your organization

BACKGROUND, VISION AND INTENT
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B2C - PATAGONIA
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B2B - BAXTER
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 Honest

 Open

 Educational

 Thorough and trusted

 Aimed at our stakeholders

 Literal.  No metaphors.

OUR APPROACH
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LIFE TECHNOLOGIES – PALL CORP
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LIFE TECHNOLOGIES – PALL CORP
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SUSTAINABILITY MISSION AND YOUR 
BRAND
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DATA-DRIVEN APPROACH
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TRANSPARENCY OF DATA
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 Identify progress and future goals on Key Performance 
Indicators.  Identify baselines and define terms as needed.

 Call out successes and shortcomings.   Or someone else will.

 Provide technical backup for claims

 Eliminate jargon
 Instead of pollution, use “clean water”

 Instead of GHGs, use “healthy air”

 Absolute vs. Intensity metrics…Why not both?

KEY LEARNINGS

11


