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BACKGROUND, VISION AND INTENT

= Stakeholder Engagement
Internal
External

= Organizational Brand

= Existing Communication Themes

= Placement and Value of Sustainability to your organization
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B2B - BAXTER

Baxter = Intended for US audiences only (change) | Sitemap | Contactus _ GO
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Making a Meaningful Difference

Making a Meaningful Difference Month serves as a global best practice, setting a
direction for employee involvement that amplifies and supports employees' year-
round volunteerism initiatives. In Korea, Baxter employees have volunteered each
month in the “Baking and Cooking with Love” program at the Red Cross Community
Center since 2009.
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OUR APPROACH

" Honest

= Open

= Educational

® Thorough and trusted

= Aimed at our stakeholders

= Literal. No metaphors.
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LIFE TECHNOLOGIES - PALL CORP

Reducing Our Meeting and Exceeding
Carbon Footprint International
In 2008, Pall joined with many othercom-  ENVironmental Standards
panies in the Carbon Disclosure Project 1SO 14001 is the intemnational standard
3 (CDF), a global initiative to inventory for environmental management systems.
; greenhouse gas (GHG) emissions and Woridwide, all of Pall's manufacturing
evaluate the risks and opportunities ffom  plants have achieved ISO 14001 certifica-
We exceeded  cimate change on business operations. tion. The program has helped Pall minimize
our goals Our annual GHG inventory provides environmental impact, improve compliance
f0r2010 important baseline information that is used and reduce both risk and costs.
*  tomake informed and effective policy
We reduced our  ecisions to reduce Pall's carbon footprint.  Pall's manufacturing operations comprise
ks about 80% of the company's total square
SIENgy footage of leased or owned properties.

utiities intensity  ghrinking our
anaverageof  ppanufacturing Footprint
" Pallis committed to shrinking its manu-

Ergonomics Equipment

Both steps continue to reduce our utility
consumption and carbon emissions
worldwide.

‘We exceeded our 2010 goals of 10%
We reduced our  reguctions in utilities, waste and carbon
total waste output emissions.

A

We set new goals
for 2013.

Reduce VOC Emissions
We reduced our by 5%
.GHG ey Reduce Utilities Usage
intensity by over by 20%

Increase Reuse/Recycling
by 16%

Reduce Waste by 20%

Reduce GHG Emissions
Intensity by 18%




SUSTAINABILITY MISSION AND YOUR

“Qur commitment to
sustainability leverages
our core strengths as
a life science leader.

It advances new ways
of thinking. It drives
innovation. And it
delivers value.”




ENVIRONMENT | CLIMATE & ENERGY | 3

DATA-DRIVEN APPROACH

CLIMATE & ENERGY

Our approach to reducing climate change impacts and reliance
on non-renewable resources is multifaceted: energy efficiency,
process improvements, on-site renewable energy, fleet changes,
green buildings, renewable energy certificates (RECs), and
behavioral changes.

GHG Managemant

We have achieved a 15% overall reduction in GHG emissions since
2006, through energy efficiency, process improvements, and the
purchase of RECs. We are continuing to address the use of RECs
in our GHG inventory. To learn more on this issue, please see our
online sustainability report.

While we are pleased with the 17% decrease in our indirect
emissions (not including RECs), we must do more to lower direct
emissions, which have decreased by just 3% since 2006. These

are primarily due to process emissions from product development,
manufacturing, and testing. Between 2008 and 2009, some emis-
sions increased by 15% as a result of increased product demand
and the gases we use for safety testing. We are optimizing manu-
facturing processes to reduce these gases, are looking at ways to
offset emissions we cannot abate, and are working on a long-term
engineering solution we hope will eliminate their use altogether

millipore.com/SustainabilityReport/ClimateandEnergy
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PERFORMANCE METRICS | ¥

TRANSPARENCY OF DATA

ECONOMIC

ENVIRONMENT

Revenues

Global Enargy Use

Global GHG Emissions

Global Water Use

Global Waste Generation

millipore.com/ SustainabilityReport/Performance
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KEY LEARNINGS

= |dentify progress and future goals on Key Performance
Indicators. ldentify baselines and define terms as needed.

= Call out successes and shortcomings. Or someone else will.

®= Provide technical backup for claims

= Eliminate jargon
Instead of pollution, use “clean water”
Instead of GHGs, use “healthy air”

= Absolute vs. Intensity metrics...Why not both?

11



